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Overview

Ç CDCôséworkéinéchildémaltreatmenté

prevention

Ç Essentials for Childhood framework

Ç Essentials for Parenting Toddlers and 

Preschoolers

ÁAudience segmentation & formative 

research

ÁDevelopment of materials



Why is CDC Involved in CM Prevention?

Ç Magnitude of the problem

Ç Significant public health burden

Ç Cost



CDCôséStrategicéDirectionéforéCMéPrevention

Ç Goal: decrease CM at the population level



Essentials for Childhood: 
Assuring Safe, Stable, Nurturing Relationships & 

Environments for All Children

Ç Vision for all children

Ç Framework

ÁProposes goals and strategies that communities can 

consider to promote safe, stable, nurturing relationships 

and environments

ÁFour goal areas:

ÅRaise Awareness and Commitment 

ÅUse Data to Inform Action

ÅCreate the Context for Healthy Children and Families 

through Norms Change and Programs

ÅCreate the Context for Healthy Children and Families 

through Policies

www.cdc.gov/violenceprevention/childmaltreatment/essentials 



ESSENTIALS FOR PARENTING 
TODDLERS AND PRESCHOOLERS

Audience segmentation



Parenting Problems/Challenges

Ç Parents of children 18 months to 3 years reported:

ÁFrustration/aggravation with childôsébehavioré

ÁUse of harsh disciplinary practices (e.g., yelling and 

spanking)

ÁSet routines (e.g., meals, naps, and bedtimes) least 

common among single parents and lower income 

families

Ç Parents are often ñonétheiréownòéwhenéitécomesétoé

parenting.

Young, Davis, & Schoen (1996); Zepeda, Varela, & Morales. (2004)



Parenting Problems/Challenges

Ç Parenting websites are most often visited by f irst time 

mothers & those  <35 years of age.

Ç Approximately 70% of parents with a child under the 

age of 18 use the Internet, most often to look for health 

or medical information.  

Ç Women are twice as likely as men to seek online health 

information for their children. 

Allen& Rainie (2002); Bernhardt & Felter (2004); Plantin & Daneback (2009) 



Parenting Problems/Challenges

Ç Academic/non -commercial websites with information 

on health & parenting Ą viewed as less attractive & 
harder to use

ÁCommercial information websites often visited for 

information (e.g., BabyCenter.com , ParentsPlace.com, & 

WebMD.com). 

Bernhardt & Felter (2004)



Parenting Programs

Ç Parenting programs

ÁUniversal prevention programs for CM

ÅTriple P

ÁSelected/indicated programs

ÅBehavioral parent training programs

ÁExpensive & difficult to disseminate on a universal level

Chaffin, Funderburk, Bard, Valle,  & Gurwitch (2011); Chaffin, Silovsky, Funderburk, Valle, Breston, Balachova, et al. (2004);  

Letarte, Mormandeau, & Allard (2010); Prinz , Sanders, Shapiro, Whitaker, & Lutzker (2009)



Universal CM Prevention

Ç Where do you begin?

ÁAttitudes , beliefs about parenting, and parenting 

behavior, in general, vary greatly among the population 

of parents.

ÅHealth messages that appeal to all parents difficult to 

develop.

ÅIf aéñuniversalòémessageéwaséattempted,éwould likely only 

reach a small segment of the population .

ÁFocus on smaller groups of parents who think and 

behave alike Ą called audience segmentation

ÅSystematic way of dividing a large potential audience into 

smaller more homogenous groups



Audience Segmentation to Prevent CM

Ç Step 1

ÁLearn more about 

ÅParentsôéinterestéinéobtainingéinformationéaboutéparenting

ÅWhere parents look for parenting information

ÅWhat sources of parenting information parents trust

ÅChild-related developmental issues and parenting topics 

parents consider most valuable



Audience Segmentation to Prevent CM

Ç Step 2

ÁDivide parents into segments or groups

ÅMembers of the segment should be more similar to each 

other than they are to the larger audience of parents.

Ç Step 3

ÁDevelop audience profiles for the selected segments

ÅProfile gives more depth to each audience by 

recommending specific ways of communicating with the 

targeted audience.



Audience Segmentation to Prevent CM

Ç Step 1

ÁCollected parenting information from two sources:

ÅPorter NovelliôséHealthStylesÊésurvey

ÅFocus groups



Do You Actively Seek Out Parenting Information? 

Yes 54.9%

No 45.1%



Magazines/Newspapers 43.4%

Videos/DVDs 38.2%

Internet/Web -based 33.4%

What Format Do You Prefer For Receiving 
Parenting Information ?


